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Note di presentazione
From the methodological point of view the aim of UNED was to craft a course that could meet the rigors of academia while keeping a reality-based focus and entrepreneurial climate in the learning experience environment. The course is divided in three phases (Figure 1). In Phase I, students must review the materials of the master class (could also be included in Phase II), also they must present the business idea that will be evaluated and criticised by the teachers of the course. In Phase II, the student can start the Business Plan. During this phase the student can seek advice from the teacher, or from experts and professionals from a particular sector. Once the business plan is finished the teachers will evaluate the plan. Phase III, begins when the student receives the report from the teacher. Having in mind the guidelines stated by the teacher he will present a new plan or will modify former plan. Once the business plan is accepted, the student could use Business Simulation Games to test it. To complete the Business Plan the student will communicate the results of the simulation in a final report.
This will permit us to use the three methodologies.  Because the use of these methodologies could help us to achieve the goals stated at the beginning: keep a reality-based focus while meeting the rigors of academia. 

Of course entrepreneurship methodology often falls in the same trap as that of traditional business education, requiring students to write and present a business plan in teams, offering the illusion or reality of right answers Sometimes these kinds of courses rely heavily on theory and are nothing but management theory course adjusted to give advice for entrepreneurship. In order to avoid this trap we use the following approach, we 

UNED course is not designed to teach economy or business management that is why after a two weeks of lecture about the business plan and some economic and management concepts the student must start developing his business plan. Typically, those persons predisposed to act in an entrepreneurial manner are depicted as possessing certain personality traits including: creativity; easily bored; independent nature; leadership aspirations; risk-taking propensity; self-motivation; and self-realization through action. Clearly such persons are likely to possess an active-oriented learning style, and this is highly relevant when you must design a course.

Preparing a business plan draws on a wide range of knowledge from many different business disciplines: finance, human resource management, intellectual property management, supply chain management, operations management, and marketing, among others. You cannot expect the student to become an expert in this wide range of subjects, and this is another reason why the role of teachers and professors is to act as consultants for the student. The process is highly stochastic (not all business ideas make it) and iterative (based on what you learn as you proceed, you will likely have to modify your thinking and repeat parts of earlier steps). The role of the master class remains all over the course, because you have links that will provide the student with all the information, but he will only use them if they are  necessary for the business plan. This will economize effort s in both sides, the teacher just have to explain things that have relation with the project of the student, and the student will have to learn just the thing that are useful to turn his ideas into action. So the approach, not only methodology is important.
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Note di presentazione
From the methodological point of view the aim of UNED was to craft a course that could meet the rigors of academia while keeping a reality-based focus and entrepreneurial climate in the learning experience environment. The course is divided in three phases (Figure 1). In Phase I, students must review the materials of the master class (could also be included in Phase II), also they must present the business idea that will be evaluated and criticised by the teachers of the course. In Phase II, the student can start the Business Plan. During this phase the student can seek advice from the teacher, or from experts and professionals from a particular sector. Once the business plan is finished the teachers will evaluate the plan. Phase III, begins when the student receives the report from the teacher. Having in mind the guidelines stated by the teacher he will present a new plan or will modify former plan. Once the business plan is accepted, the student could use Business Simulation Games to test it. To complete the Business Plan the student will communicate the results of the simulation in a final report.
This will permit us to use the three methodologies.  Because the use of these methodologies could help us to achieve the goals stated at the beginning: keep a reality-based focus while meeting the rigors of academia. 

Of course entrepreneurship methodology often falls in the same trap as that of traditional business education, requiring students to write and present a business plan in teams, offering the illusion or reality of right answers Sometimes these kinds of courses rely heavily on theory and are nothing but management theory course adjusted to give advice for entrepreneurship. In order to avoid this trap we use the following approach, we 

UNED course is not designed to teach economy or business management that is why after a two weeks of lecture about the business plan and some economic and management concepts the student must start developing his business plan. Typically, those persons predisposed to act in an entrepreneurial manner are depicted as possessing certain personality traits including: creativity; easily bored; independent nature; leadership aspirations; risk-taking propensity; self-motivation; and self-realization through action. Clearly such persons are likely to possess an active-oriented learning style, and this is highly relevant when you must design a course.

Preparing a business plan draws on a wide range of knowledge from many different business disciplines: finance, human resource management, intellectual property management, supply chain management, operations management, and marketing, among others. You cannot expect the student to become an expert in this wide range of subjects, and this is another reason why the role of teachers and professors is to act as consultants for the student. The process is highly stochastic (not all business ideas make it) and iterative (based on what you learn as you proceed, you will likely have to modify your thinking and repeat parts of earlier steps). The role of the master class remains all over the course, because you have links that will provide the student with all the information, but he will only use them if they are  necessary for the business plan. This will economize effort s in both sides, the teacher just have to explain things that have relation with the project of the student, and the student will have to learn just the thing that are useful to turn his ideas into action. So the approach, not only methodology is important.
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Note di presentazione
From the methodological point of view the aim of UNED was to craft a course that could meet the rigors of academia while keeping a reality-based focus and entrepreneurial climate in the learning experience environment. The course is divided in three phases (Figure 1). In Phase I, students must review the materials of the master class (could also be included in Phase II), also they must present the business idea that will be evaluated and criticised by the teachers of the course. In Phase II, the student can start the Business Plan. During this phase the student can seek advice from the teacher, or from experts and professionals from a particular sector. Once the business plan is finished the teachers will evaluate the plan. Phase III, begins when the student receives the report from the teacher. Having in mind the guidelines stated by the teacher he will present a new plan or will modify former plan. Once the business plan is accepted, the student could use Business Simulation Games to test it. To complete the Business Plan the student will communicate the results of the simulation in a final report.
This will permit us to use the three methodologies.  Because the use of these methodologies could help us to achieve the goals stated at the beginning: keep a reality-based focus while meeting the rigors of academia. 

Of course entrepreneurship methodology often falls in the same trap as that of traditional business education, requiring students to write and present a business plan in teams, offering the illusion or reality of right answers Sometimes these kinds of courses rely heavily on theory and are nothing but management theory course adjusted to give advice for entrepreneurship. In order to avoid this trap we use the following approach, we 

UNED course is not designed to teach economy or business management that is why after a two weeks of lecture about the business plan and some economic and management concepts the student must start developing his business plan. Typically, those persons predisposed to act in an entrepreneurial manner are depicted as possessing certain personality traits including: creativity; easily bored; independent nature; leadership aspirations; risk-taking propensity; self-motivation; and self-realization through action. Clearly such persons are likely to possess an active-oriented learning style, and this is highly relevant when you must design a course.

Preparing a business plan draws on a wide range of knowledge from many different business disciplines: finance, human resource management, intellectual property management, supply chain management, operations management, and marketing, among others. You cannot expect the student to become an expert in this wide range of subjects, and this is another reason why the role of teachers and professors is to act as consultants for the student. The process is highly stochastic (not all business ideas make it) and iterative (based on what you learn as you proceed, you will likely have to modify your thinking and repeat parts of earlier steps). The role of the master class remains all over the course, because you have links that will provide the student with all the information, but he will only use them if they are  necessary for the business plan. This will economize effort s in both sides, the teacher just have to explain things that have relation with the project of the student, and the student will have to learn just the thing that are useful to turn his ideas into action. So the approach, not only methodology is important.
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Note di presentazione
From the methodological point of view the aim of UNED was to craft a course that could meet the rigors of academia while keeping a reality-based focus and entrepreneurial climate in the learning experience environment. The course is divided in three phases (Figure 1). In Phase I, students must review the materials of the master class (could also be included in Phase II), also they must present the business idea that will be evaluated and criticised by the teachers of the course. In Phase II, the student can start the Business Plan. During this phase the student can seek advice from the teacher, or from experts and professionals from a particular sector. Once the business plan is finished the teachers will evaluate the plan. Phase III, begins when the student receives the report from the teacher. Having in mind the guidelines stated by the teacher he will present a new plan or will modify former plan. Once the business plan is accepted, the student could use Business Simulation Games to test it. To complete the Business Plan the student will communicate the results of the simulation in a final report.
This will permit us to use the three methodologies.  Because the use of these methodologies could help us to achieve the goals stated at the beginning: keep a reality-based focus while meeting the rigors of academia. 

Of course entrepreneurship methodology often falls in the same trap as that of traditional business education, requiring students to write and present a business plan in teams, offering the illusion or reality of right answers Sometimes these kinds of courses rely heavily on theory and are nothing but management theory course adjusted to give advice for entrepreneurship. In order to avoid this trap we use the following approach, we 

UNED course is not designed to teach economy or business management that is why after a two weeks of lecture about the business plan and some economic and management concepts the student must start developing his business plan. Typically, those persons predisposed to act in an entrepreneurial manner are depicted as possessing certain personality traits including: creativity; easily bored; independent nature; leadership aspirations; risk-taking propensity; self-motivation; and self-realization through action. Clearly such persons are likely to possess an active-oriented learning style, and this is highly relevant when you must design a course.

Preparing a business plan draws on a wide range of knowledge from many different business disciplines: finance, human resource management, intellectual property management, supply chain management, operations management, and marketing, among others. You cannot expect the student to become an expert in this wide range of subjects, and this is another reason why the role of teachers and professors is to act as consultants for the student. The process is highly stochastic (not all business ideas make it) and iterative (based on what you learn as you proceed, you will likely have to modify your thinking and repeat parts of earlier steps). The role of the master class remains all over the course, because you have links that will provide the student with all the information, but he will only use them if they are  necessary for the business plan. This will economize effort s in both sides, the teacher just have to explain things that have relation with the project of the student, and the student will have to learn just the thing that are useful to turn his ideas into action. So the approach, not only methodology is important.
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